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Basic principles = .
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’ WHERE DO YOU WANT TO GO TODAY?™

§ why rhetoric is still relevant in AD 2015

» Transfer information?

» Create understanding?

» Convince opponent?

» Sell an idea or a product?
» Influence decisions?

» CHANGE THE WORLD!!
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. do they want?

. do they need?
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y Proof
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y Conclusion
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Results

Conclusions
References
Acknowledgements
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Interest
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»What? »Who?
»When? »Why?

»Where? »How?

Storytelling

Journalism
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. Define your task.

. Analyze your target group.

. Know yourself

. Understand the limitations Re Se aICh 1 . PURPO SE
ot hane, posters 2. ENVIRONMENT

5. Seek inspiration in all
types of communication.

Educate yourself.
Set your benchmarks.
Get new ideas.
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Exe er.S e 4 Why attend a Get feedback on preliminary
scientific meeting? results.
‘== » Market your research and your
Ej‘“ group.
- » Network.

“The primary purpose of
presenting a poster is to
complement yourself as
you network with other
scientists.”
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Stand alone " s Backdrop to oral

presentation presentations

Detailed & " s Appealing

complete & accessible.
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report abstract
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conclusions
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Write a Decide a
logical order.
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data/ink ratio

Work on
the title.

Huddinge produces most
publications four years in a row
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Prepare
your verbal
explanations.
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