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About 
today



1. You are in charge, I’m at your 
service. Use the time wisely. 

2. Questions are welcome 
anytime. 

3. Laptop or mobile is ok, but 
please don’t drift away!

RULES



GENERAL GOALS

1. Start thinking about 
communication in another 
way. 

2. Practice some skills  
3. Start a learning process.



About 
yours 
truly



Olle Bergman 
M.Sc. Chemical Engineering 

“Communications Consultant, 
Public Speaker & Professional 
Writer with a passion for 
people, science, language & 
history.”
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‣Deepen and 
broaden your 
view regarding 
communication

Start a learning  
process to …



‣The Inverted  
Pyramid 

‣Writing a lede 

‣The 5 Ws



• Do you consider 
yourself a skilled 
communicator? 

• Have you been writing 
news or web texts? 

• Are you a great 
writer?



Basic principles  
of communication
& why rhetoric is still relevant in AD 2018



1 Define  
your task.







‣Transfer information? 
‣Create understanding? 
‣Convince opponent? 
‣Sell an idea or a product? 
‣ Influence decisions? 
‣CHANGE THE WORLD!!



Analyze your  
target group.2 





‣… do they know? 
‣… do they want? 
‣… do they need? 
‣… motivates them?

What ...



Australopithecus afarensis



SECURITY
HIERARCHY

REPROD
UCTION

HOMEOSTASIS



‣ … do they think they know? 
‣ … do they want to be? 
‣ … makes them feel insecure? 
‣ … boosts their ego?

What ...



Know yourself.3 



”To thine own  
self be true” 

Hamlet Act 1, scene 3



xPassion



Understand  
the limitations 

at hand.4 







Seek inspiration  
in all types of 

communication.5 





RHETORIC



‣ Exordium 

‣ Narratio 

‣ Propositio 

‣ Probatio 

‣ Refutation 

‣ Peroratio

‣ Introduction 

‣ Background 

‣ Thesis 

‣ Proof 

‣ Refutation 

‣ Conclusion



‣ Title 
‣ (Abstract) 
‣ Introduction 
‣ Materials & Methods 
‣ Results 
‣ Conclusions 
‣ References 
‣ Acknowledgements



TOOL 
#1



EthOS 
PATHOS 
LOGOS



EthOS



PAThOs



LOGOS





Marketing



Attention 

Interest 

Desire 

Action



Storytelling





Once upon a time, there was a German 
scientist who claimed that human 
papilloma virus was the cause of 
cervical cancer.  Alas, his colleagues 
ridiculed him, as they thought this 
hypothesis was preposterous … 



Writing 
with 

IMPACT



‣The Inverted  
Pyramid 

‣Writing a lede 

‣The 5 Ws



Write FASTER in a 
STRUCTURED way.

The reader

The writer

Find RELEVANT texts 
and ENJOY them more 
and UNDERSTAND 
them better.



TOOL 
#2



The inverted pyramid

Really interesting stuff 

Not so  
interesting  

stuff 





TOOL 
#3



The lede



“A lead paragraph (sometimes 
shortened to lead; also 
spelled lede) is the 
opening paragraph of an 
article[or other written work] 
that summarizes its main 
ideas.”

Wikipedia



“Never bury the lead” is a common phrase from 
journalism. In a news story, the “lead” (aka lede) is the 
first few sentences that quickly convey the gist of the 
story. When done right, whether in a newspaper article, 
resume or LinkedIn profile, a good lead makes the reader 
want to keep reading. Burying it, on the other hand, can 
cause a reader to lose interest. 

 

Ketamine, a drug that’s shown promising results in a 
number of small studies as a treatment for depression, 
could be producing its effects by lighting up the brain’s 
opioid system, the circuitry that controls pain, reward, 
and sometimes addictive behavior, NPR reports. 

Forbes 

 

Science 

 Australia’s new prime minister has abandoned the 
country’s policy for cutting greenhouse-gas emissions. 
Climate scientists say the move means the government 
has effectively dropped its commitment to the 2015 
Paris climate agreement. 

Nature 

 



TOOL 
#4



‣What? 

‣When? 

‣Where? 

‣Who? 

‣Why? 

‣How?



"64

TIME 
TO 

WRITE!



‣The Inverted  
Pyramid 

‣Writing a lede 

‣The 5 Ws



goo.gl/N1cHuL



Getting through  
to Granny

– a reflection on popularization 



“To explain 
something 
simply, you 
have to do 
quite a lot 
of work.”  

   BRIAN COX



1 Know your  
subject well.



2 Find the  
right level.



3Find the  
right format.



Explore the 
communication 

toolbox.
4 



Motivate  
your audience.5 



‣Metaphors. 
‣Visuals.  
‣Props. 
‣Demonstrations & 

experiments. 
‣The human factor & 

storytelling



• Which were the four 
tools which were 
presented today? 

• Which was your #1 
insight today? 

• How will you use what 
you learned today?



A NEW WAVE  

Of communicators  

of science 



3 weaknesses  
of scientific communication



1. Poor emotional 
engagement. 

2. Strong, yet dys-
functional conventions. 

3. Widespread DIY 
culture.



Scientists

Science  
teachers

Science  
communicators

Scientists
Students

Corporations

Entrepreneurs

PhD students

Officials
Politicians
Healthcare

Influencers

NGOs



crastina.se


