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Basic principles
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What ...
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. do they know?

. do they want?

. do they need?

. motivates them?

» Transfer information?

» Create understanding?

» Convince opponent?

» Sell an idea or a product?

» Influence decisions?
» CHANGE THE WORLD!!

Australopithecus afarensis



SURVIVAL

Know rself.

Passion

What ..
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. do they think they know?

... do they want to be?
... makes them feel insecure?
... boosts their ego?

”To thine own

self be true”

Hamlet Act 1, scene 3

Unded@and

the 1i tions
ath



v Vv Vv Vv Vv Vv Vv Vv

Exordium » Introduction

v

» Narratio » Background

» Propositio » Thesis
RHETORIC » Probatio » Proof

» Refutation » Refutation

» Peroratio » Conclusion
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Attention
Interest

Desire

Action

@ Nobelprize.org
The Off © video € Aboutus

Home Nobel Prizes and Laureates Nomination Ceremonies Alfred Nobel Educational Events

Nobel Prizes and @ Lne l‘\;obe\ :rim in I;hysloloyeor n{lesdl(ine 20Loa o b Ig‘k p
Laureates iarald zur Hausen, Frangoise Barré-Sinoussi, Luc Montagnier

Medicine Prizes ~ € 2008 > Share this: nﬂﬂﬂ 0 D
Harald zur Hausen - Facts

» About the Nobel Prize in Harald zur Hausen

ysiology or Medicine 200
v Harald zur Hausen Born: 11 March 1936,
Gelsenkirchen, Germany

Affiliation at the time of the
award: German Cancer Research
Centre, Heidelberg, Germany

Prize motivation: “for his discovery
of human papilloma viruses causing
cervical cancer”

Field: disease transmission, medical
oncology, virology

Prize share: 1/2
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Journalism

THE ELEVATOR

PITCH

»Who? »When?
»What? » How?
»Where? »Why?

e What do you do as a scientist?

e What problem(s) do you solve? ®
e How is your research different? I n e
e Why should I care?



Get a professional-
looking photo.

people reach their goals with clear,
g and presentations

Write a headline.

a for your next career ste
Organizations Honors & Awards

aaaaa rganizations 'Add honors & awards. Who's Viewed Your Profile




« Internet Marketing Consultant — helping businesses in
Sweden to succeed with their marketing on the Internet.

« Instructional designer, medical writer, science
communicator

« T help scientists, publishers and biotech companies to
communicate effectively with scientific visualisations

*Nordic Account Manager at Company « Launch
Marketing « Sales » Team leadership ¢ Clinical pharma

Write a summary.

biomedical research + communication

I am passionate about communication in written,
spoken and illustrative forms.

I believe complicated concepts can be explained with
language relevant to the target audience.

Malke a decision.



Either ...
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CRASTINA

- the new wave of science communicators

... go crazy and fill
your page with lots of
interesting stuff about
you ...

... compile carefully
selected material to
create a professional
persona.

Be a part of CRASTINA:
http://crastina.se

I appreciate your emails:
olle@bergman.com



